
Business Advantage 

Y o u r  g at e w a y  t o  t h e  P a c i f i c  e c o n o m y

PACIFIC ISLANDS 2010/11

American Samoa

Cook Islands

East Timor/Timor Leste

Federated States of Micronesia

Fiji

French Polynesia

Guam

Kiribati

Marshall Islands

Nauru

New Caledonia

Niue

Northern Marianas

Palau

Papua New Guinea

Samoa

Solomon Islands

Tokelau

Tonga

Tuvalu

Vanuatu

Wallis and Futuna



2

We live in exciting times in 
PNG with a resources boom 
generating more interest 
in PNG by the day.  There 
are potentially many new 
opportunities to come.

BSP can partner with you 
to see and capture new 
opportunities for growth.  
A smarter bank that truly 
knows the South Pacific.

BSP is the leading bank of 
the South Pacific. Papua 
New Guinean owned with 
operations in Fiji, Solomon 
Islands and Niue, we deliver 
what business needs.

We have the local knowledge, 
experience and power to 
make your banking happen.

Talk to us today about your 
business.  The opportunity is 
here.

your bank

Phone: 325 5999
 www.bsp.com.pg
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PNG a window of 
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I
n April 2009, I attended the 
Islands Business Opportunities 
Conference in Honolulu, 
Hawai’i. The event, organised 
by the US Department of the 

Interior’s Office for Insular Affairs, was 
designed to encourage investment in 
the US-affiliated Pacific.	
Although I was largely a stranger to 
the territories that fall within the US 

sphere of influence in the Pacific, many of the speeches I listened to at 
the conference had a familiar ring to them. I heard about the need to 
create much-needed jobs by adding value to exports, about the need 
for better communications and services, about harnessing the Pacific’s 
natural advantages in fisheries and agriculture, and the need to reduce 
reliance on costly oil-based fuels by exploring renewable energy. I heard 
too about the Pacific Islands’ impressive natural advantages as tourism 
destinations and the need to encourage investment in the tourism 
sector. I heard about the need to reinvest in infrastructure, the need for 
development aid and a desire to attract new investors from Asia and 
further afield.
	 The issues—and the opportunities—that the US Pacific canvassed at 
the conference were in many ways no different to those being canvassed 
in the islands of the Pacific Islands Forum and in the French Pacific too.
	 What I noted, however, was not so much the large number 
of US-based businesses represented at the conference (which was 
understandable) but more the marked absence of people from the 
western side of the Pacific—from Australia, New Zealand, Papua New 
Guinea, New Caledonia. Absent too, with a couple of exceptions, were 
those potential investors from Asia.
	 It does seem as though there are two sides to the Pacific and they 
are standing back-to-back rather than facing each other. One looks 
westwards and southwards to Australia and New Zealand, while the 
other looks northwards and eastwards to the United States. It’s time, 
I would suggest, to start thinking of the entire region as a single 
market for doing business, in spite of the three legal systems—English, 
American and French—that have historically hindered genuine 
integration.
	 Some companies, such as Australia’s ANZ and Pacific Legal Network 
(PLN) and New Zealand’s Beca Group, are already overcoming 
these boundaries and have become genuinely Pan-Pacific businesses, 
operating across the various jurisdictions. Opportunities in renewable 
energy and communications, to name just two sectors, are undoubtedly 
encouraging more to do the same.
	 When we first published Business Advantage South Pacific (as it 
was then called) back in 2008 there had never been a publication that 
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presented the region as a single market.
	 Now, with the third edition (re-christened Business Advantage Pacific 
Islands), we have expanded that market to include also the islands of the 
US-affiliated Pacific—Guam, American Samoa and the Commonwealth 
of the Northern Marianas. We have also included for the first time 
the world’s youngest nation, East Timor (Timor-Leste), which sits 
strategically between Australia, Papua New Guinea and Indonesia.
	 The Pacific is a region of enormous potential, possessing 
considerable natural advantages. In publishing this new edition, we 
hope we are contributing in a small way to the ongoing business 
conversation right across the region, and providing the islands of the 
Pacific with a shop window through which they can communicate their 
attractiveness to investors the world over.

Andrew Wilkins, Publisher
Business Advantage International

The countries of the Pacific have a lot more in common that they do differences—a factor that can make it easier 
to attract investors to the region.

Business Advantage Pacific Islands is published by Business Advantage International Pty Ltd, 
in association with Pacific Islands Trade & Invest. It is also available online at 
www.businessadvantageinternational.com.

ISSN 1836-5663 (Print)/1836-5671 (online)

Additional printed copies of this publication can be purchased for AUD$33.00 (incl GST and 
postage) from:

Business Advantage International Pty Ltd 
Level 27, Rialto South Tower,  525 Collins St, Melbourne, Victoria 3000, Australia 
Tel +61 3 9935 2977  Fax +61 3 9935 2750 
Email: info@businessadvantageinternational.com 
www.businessadvantageinternational.com

© Copyright 2010 Business Advantage International Pty Ltd

Project Director: Robert Hamilton-Jones (rhj@businessadvantageinternational.com) 
Publisher: Andrew Wilkins (aw@ businessadvantageinternational.com) 

Editorial: Samantha Magick, Luke Heine, Andy Park, Jo Shiells, Jacqueline Bennett, Dev 
Nadkarni, and Roz Edmond Design: Michael Renga Front cover images: PNG Tourism 
Promotion Authority, Samoa Tourism Authority, Aerowatt, Business Advantage International

Business Advantage International would like to thank the following individuals for their 
invaluable assistance with this project: Caleb Jarvis, Patrick Martin, Chris Brimble and Robyn 
Ekstrom of Pacific Island Trade & Invest, Julia Tijaja, Nigel Hall of the European Investment 
Bank.

DISCLAIMER 
Business Advantage Pacific Islands is a general guide to some potential business opportunities in the 
South Pacific region and is not designed as a comprehensive survey. The opinions expressed herein are not 
necessarily those of the publisher and the publisher does not endorse any of the business or investment 
opportunities featured, nor does it accept any liability for any costs or losses related to dealings with entities 
mentioned in this publication. Readers are strongly advised to pursue their own due diligence and consult 
with investment advisors before making any investment decisions.
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Westpac has the experience and local knowledge 
to offer banking solutions for business and personal 
customers right across the Pacific.

Since opening our first branch in the Pacific we 
have been more than just a bank, we’ve been part 
of the community – providing banking services and 
financial development to thousands of people.

We’re   
the Pacific  
since 1901.

We’re a bank you can bank on.

For more information visit a Westpac branch or westpac.com.au/pacific
Cook Islands +682 22014    Fiji +679 3300 666    Samoa +685 66100    Solomon Islands +677 21222 
Tonga +676 23933    Vanuatu +678 22084    Papua New Guinea +675 3220 888
Westpac Banking Corporation ABN 33 007 457 141. The liability of its members is limited. Westpac branch locations in Fiji, Vanuatu, Cook Islands and Solomon Islands. Westpac is 
represented in Papua New Guinea by Westpac Bank PNG Limited, Samoa by Westpac Bank Samoa Limited and in Tonga by Westpac Bank of Tonga.  191865 (05/10)

191865_Pacific.indd   1 27/05/10   11:10 AM
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Putting the Pacific on the map
The islands of the Pacific, and East Timor, have emerged from the global downturn in better shape than 
most, and with strong economic prospects across a range of sectors.

G
eographic remoteness and a small population are 
undoubtedly the major reasons why the Pacific has not 
traditionally been seen as a major business destination. 
However, many companies across sectors as diverse as 
tourism, mining and petroleum, agribusiness, fisheries, 

forestry, building and construction, transportation, logistics and 
communications are doing good business in the Pacific.

The Pacific’s advantage
The reasons are many. Their pristine and picturesque environment 
has made the Pacific Islands the ultimate destination for tourists of 
all kinds. Their vast, unpolluted waters contain some of the world’s 
largest fish reserves and potentially cover significant mineral deposits. 
The region contains a disproportionate share of the world’s mineral 
wealth on land too. Its fertile soils, sustainable farming methods and 
warm climate make it a potential agricultural powerhouse, especially 
for organically certified produce. It is also a peaceful and largely stable 
region with low labour costs. Lastly, it is a developing market and, 
as such, has the potential to deliver a higher return on investment—
although sometimes at a higher risk profile—than a first world 
economy.

The impact of the global downturn
‘While the region was sheltered from the global financial crisis—we 
didn’t have the levels of risk that the rest of the world had—we weren’t 
sheltered in any way from the downturn,’ notes Jane Kittel, General 
Manager—Pacific Banking for Westpac.
	 This has meant a reduction in important remittances income for 
many Pacific territories, and a drop in tourist numbers, especially for 
those territories reliant on US and Japanese tourists. Some mining 
activity was temporarily suspended too, but improved commodity 
prices have meant activity in that sector has now resumed. Agribusiness 
and forestry activity was also been hit by similar price drops.

Big ticket items
Notwithstanding the downturn, Pacific is hosting several projects of 
genuine international significance.
	 The most prominent of these are the US$15 billion ExxonMobil-
led PNG LNG (liquefied natural gas) project now under construction 
in Papua New Guinea (see page 16), the Goro Nickel and Koniambo 
nickel mines in New Caledonia (see pages 43–44), and the US$20 
billion military build up in the US territory of Guam, occasioned by 
the planned relocation in 2014 of 8000 US Marines and their families 
from their current location in Okinawa, Japan. Adjacent to East Timor 
is the Greater Sunrise gas field, potentially over half the size of the PNG 
LNG gas reserves.
	 These projects, with their strong demands for first-class 
infrastructure and services, are already stimulating economic activity 
and will have significant long-term impacts on their respective 
economies (some estimates suggest PNG’s GDP could double over the 
next 30 years thanks to LNG alone).

The Pacific’s relations to the developed 
world
In the western and southern Pacific, Australia and New Zealand are 
not only major aid donors but also major trading partners with and 
investors in the Pacific Islands. In the northern and eastern Pacific, the 
United States plays a similar role. All three countries have significant 
populations of Pacific islanders, many of whom send remittances back 
home (see page 24). France is a major aid donor to its Pacific territories 
(which are legally still part of France), providing an estimated 20% of 
New Caledonia’s GDP and 35% of French Polynesia’s.
	 Both Australia and New Zealand now have schemes to bring Pacific 
workers into their countries for agricultural labouring and both are 
pushing for a new trading relationship with the Pacific through a 
new trading instrument, the Pacific Agreement on Closer Economic 
Relations (PACER) Plus.
	 In their joint communiqué from the April 2010 Pacific Islands 
Forum Trade Ministers’ Meeting held in Pohnpei, Samoa’s Deputy 
Prime Minister Misa Telefoni Retzlaff, Australia’s then-Minister for 
Trade Simon Crean and Murray McCully, New Zealand Minister for 
Foreign Affairs, explained the motivation for PACER Plus:
	 ‘We see building the capacity of Pacific nations as an essential 
element of PACER Plus—putting substance into the “Plus”. This is 
because trade liberalisation is not an end in itself. We also need to 
make sure that the economies of the Forum island countries are made 
stronger and more competitive.’
	 The United States Government has recently moved to make 
development of the US-affiliated Pacific a greater priority by 
strengthening its Interagency Group on Insular Areas, the organisation 
that provides policy direction for the development of the US Pacific. US 
Pacific territories are receiving millions of dollars in additional funding, 
much aimed at infrastructure development, under the 2009 American 
Recovery and Reinvestment Act—the Obama Government’s response 
to the global financial crisis.

Improved communications
One of the key features of business life in the Pacific has been the 
undoubted improvement in communications of all kinds, both between 
the islands themselves and also between the region and the rest of 
the world. This has not only made it easier for current investors to 

The Pacific Ocean covers about 30% of the world’s surface—a massive 
169.2 million square kilometres. Scattered across this massive expanse 
of water are almost 30,000 islands, only 2000 of which are inhabited.

These islands are grouped into three regions—Micronesia (north of the 
equator), Melanesia (south of the equator and in the western Pacific) 
and Polynesia (covering the central South Pacific). Their combined 
population, plus East Timor, is a little over 11 million people.

About the Pacific region
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do business, but has also greatly improved the environment for new 
investment.
	 While regular shipping services continue to facilitate regional trade, 
big gains have been made in an increasingly deregulated aviation sector. 
An increase in the number of airlines servicing the region has driven 
competition, lowering both the cost of travel and the frequency of air 
services.
	 In communications technology, the advent of partial deregulation 
has seen the entrance of Irish mobile phone company Digicel in several 
markets, including Fiji, PNG and Samoa, with significant results.
	 ‘The remote areas of the Pacific have bypassed the era of post 
offices, they have bypassed landlines, they have gone straight to the 
internet and the mobile device that gives them access to Google. It is 
a revolution that has happened in the Pacific, it has changed the way 
people are doing business and it has made an improvement to their 
lives,’ notes Digicel Pacific’s CEO, Vanessa Slowey.

Micronesia
Commonwealth of the Northern 
Mariana Islands
Federated States of Micronesia
Guam
Kiribati
Marshall Islands
Nauru
Palau

Melanesia
Fiji
New Caledonia
Papua New Guinea
Solomon Islands
Vanuatu

Polynesia
American Samoa
Cook Islands
French Polynesia
Niue
Samoa
Tokelau
Tonga
Tuvalu
Wallis & Futuna

Timor Sea
East Timor (Timor Leste)

Islands featured in this publication

Inaugural summit on 12 and 13 August 2010 in Sydney to 
bring capital and investment projects together.

For years, the Pacific has lacked an event that could bring the 
international investment community together with Pacific governments 
and businesses to discuss tangible investment projects face-to-face.

On 12 August 2010 that will change, with the opening of the inaugural 
Pacific Islands Investment Summit in Sydney.

The two-day event is the brainchild of Business Advantage International 
(publishers of this magazine) and Pacific Islands Trade & Invest, the 
Pacific Island Forum’s trade and investment arm. It will cover not only 

At last, the Pacific’s own investment summit
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business and investment opportunities in the 14 Pacific Islands Forum 
countries, but also those in the French Pacific, the United States-
affiliated Pacific and Timor Leste (East Timor). It will be run by Informa, 
one of the world’s leading conference organisers.

Attendees will receive briefings on the investment climate across the 
Pacific, as well as hear about investment projects across many sectors, 
including mining and resources, tourism, agribusiness, infrastructure, 
construction, forestry and fisheries.

Speakers so far confirmed include:

•	 Togoila Tulafono, Governor, American Samoa

•	 Misa Telefoni, Deputy Prime Minister, Samoa

•	 Joao Mendes Goncalves, Minister for Economic Development, East 
Timor (Timor Leste)

•	 Senior representatives from the Asian Development Bank, European 
Investment Bank, International Finance Corporation, Macquarie Bank, 
ANZ and Westpac

•	 Many successful private investors in the Pacific

For further information on the event, visit www.informa.com.au/
pacific-investment or email registration@informa.com.au.
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The Pacific Islands has a strong presence at the massive 2010 World 
Expo in the Chinese city of Shanghai, taking place between May and 
October.

For five months, the Pacific pavilion in Zone B is hosting exhibitions by 
Vanuatu, Papua New Guinea, Palau, Tonga, Micronesia, Samoa, Fiji, 
Cook Islands, Kiribati, Solomon Islands, Tuvalu, Marshall Islands, Nauru 
and Niue, as well as the South Pacific Tourism Organisation (SPTO) and 
the Pacific Islands Forum.

‘The establishment of a Pacific pavilion is very important,’ Ilisoni 
Vuidreketi, Chief Executive of the SPTO told Business Advantage. ‘Our 
presence in Shanghai will help long term plans for the region to attract 
visitors from emerging markets in Asia, such as China, Hong Kong and 
India.’

Pacific shows off at World Expo

After a slow start, Vuidreketi noted a gradual and accelerated number 
of visits to the pavilion, driven in part by local television and newspaper 
publicity. In the Expo’s first two months alone, the Pacific Pavilion 
attracted over two million visitors.

The investment and trade promotion arm of the Pacific Islands Forum is 
now known as Pacific Islands Trade & Invest (PITI), after a rebranding in 
early 2010.

The new identity is much more than a simple facelift and represents 
the organisation’s strengthening identity as the region’s premier export, 
tourism and investment facilitator.

‘Our vision is one of greater international opportunities for businesses in 
Pacific Island Countries to build a better future through more sustainable 
communities and greater prosperity,’ said Director for Economic 
Governance of the Pacific Islands Forum Secretariat Dr Chakriya 

New branding for Pacific’s trade and investment arm

Bowman. ‘Through developing the export 
capacity and investment potential of Pacific 
Island businesses we aim to improve the 
livelihood of the people who live here.’

Formerly known as the Pacific Islands Trade 
and Investment Commission, the Fiji-based 
organisation has offices in Sydney, Auckland, 
Beijing and Tokyo.

Further information: www.pacifictradeinvest.com
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	 Increased competition has had a largely positive impact on 
incumbent telecommunications companies too, with PNG’s bemobile 
going through a partial privatisation and launching a new operation in 
the Solomon Islands.
	 Great progress has also been achieved with internet connectivity, 
with undersea cables reducing the region’s reliance on costly satellite 
services and opening the opportunities for internet-enabled enterprises 
such as internet banking and call centres. (For more, see Dev Nadkarni’s 
article, ‘Connecting the Pacific,’ on page 18).

Growing Asian investment
ANZ is in the process of transforming itself into a super-regional bank 
across the Asia-Pacific and Rowland anticipates more Asian investment 
in the Pacific eventuating from this strategy.
	 ‘We see the Pacific’s future linked to Asia. In PNG, for example, 
a lot of the infrastructure investment and suppliers are coming from 
Asia. We are seeing that across the region,’ ANZ’s CEO Pacific Michael 
Rowland tells Business Advantage.
	 Certainly, the presence of Singaporean, Malaysian, Philippines, 
Korean, Japanese and Chinese investors in PNG—across sectors as 
diverse as retail, fisheries, mining and petroleum, hospitality, forestry, 
agribusiness and construction—bears evidence to a shift in the sources 
of capital flowing into the Pacific’s largest economy.
	 PNG is not alone. In the North Pacific, Guam, the Northern 
Marianas and the Federated States of Micronesia have economic ties to 
Taiwan, Japan and the Philippines. China is currently a major investor 
in Tonga, Japan’s Yazaki EDS is Samoa’s largest employer, while Taiwan 
is a strong investor in territories such as the Solomon Islands (see page 
14 for more on Chinese and Taiwanese investment in the Pacific). East 

Timor, in spite of its recent history, continues to host investment from 
Indonesian companies.
	 As Asian investors become more established in the Pacific, the 
likelihood of their investments spreading to other Pacific territories 
increases. For example, Kulim (Malaysia) Berhad’s PNG-based 
subsidiary New Britain Palm Oil Limited now has palm oil plantations 
in neighbouring Solomon Islands, while the February 2010 acquisition 
by Singapore’s Asia Pacific Breweries (APB) of Grande Brasserie de 
Nouvelle Caledonie SA is its second Pacific acquisition.

Pan-Pacific businesses
Kulim and APB are not alone. Many companies are now becoming 
increasingly active across several Pacific jurisdictions, led by banks ANZ 
(12 territories), Westpac (7), Bank of South Pacific (4, including the 
recent acquisition of Fiji’s Colonial Bank) and the Bank of Hawaii (4). 
IT services company Daltron is another services business in multiple 
locations, as are engineers KramerAusenco and Fletcher Construction 
and food company Nestlé. (For a list of Pacific-wide businesses, see page 
77.)
	 The presence of a robust financial services network is in itself an 
incentive to explore business opportunities in the region. The regulatory 
framework to encourage such activity is also improving, with many 
countries revising or introducing more sympathetic investment laws.
	 With its combination of world-class projects, under-serviced and 
under-developed markets, improving business conditions and a truly 
unique and unspoilt environment, it would appear to be an excellent 
time to explore doing business in the Pacific region. There can be few 
more pleasurable places to do business.
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n PNG      n FIJI    n SOLOMON ISLANDS    n VANUATU

Daltron stands apart from our competitors  in terms of providing the complete  IT solution for your business. As 
the leading ICT Service provider and with eight offices strategically located throughout the South Pacific, Daltron 
provides your business a reliable network built upon comprehensive regional market knowledge and expertise. 

Backed by the largest  IT support staff  and field engineering service facilities in the South Pacific region, Daltron offers 
a wide range of support services, from business critical performance assessment to Internet  and IT Management.  
Daltron provides a “one-stop-shop” for staging deployment  and life cycle maintenance of customers ICT Solutions. 
 
Our service offering includes:

 RETAIL SHOWROOM
  n Desktop computers and laptops
  n Education, Business & Gaming Software
  n Printers(Mono/Color/Multifunction)
  n Consumables(Paper, Toner, Ink Cartridges)
  n IT Accessories & Peripherals
 
 SERVER & STORAGE SOLUTIONS
  n Pre & Post Sales Support
  n Scalable solutions to grow with your business
  n Data Centre & Disaster Recovery Facilities
  n Server Builds
 
 INTERNET
  n Domain hosting
  n Webmail
  n Airspot
  n Wireless Broadband Internet 

 SOFTWARE DEVELOPMENT
  n Design & Development
  n SAGE ACCPAC Solutions

 CONSULTING & TECHNICAL SERVICES
  n Deployment & Migration services
  n IT Audit and Strategy consulting
  n Break and fix services
  n Professional services
  n Project Management 

 NETWORKING
  n Cabling
  n Wireless LAN +WAN Networking
  n IT Security Solutions
  n PANGTEL registered cabling contractor

 TRAINING
  n IT Specialist, Professional Development, Accounting &  
   Microsoft Application Courses
  n Onsite or classroom based training options
  n Authorised Thomson Prometric Testing Centre
  
 FUJI XEROX/HP Copiers
  n Mono/Color/Multifunction
  n Fully certified technicians


